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DEFELEICH-WEEZDDIRL—2ay Z (FEILDARL, O4Y)T4-TAT S LADEID
FHEYZAL
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DFE L% 16 fFIZHEK(2015~16 F)FTHIEICHIILTLVS, B4l Facebook METAHIAEZEELT
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EAEBLTWSRMDERNDEETHS 0,

®|% 7:Instagram DI #crworklife JR—
B ORI

PN
(E #crworklife

H 88 : Instagram?®’

b. AMEG HiF

2017 ERRTREDEFBHAODRK(35%) EHHAHIL =TI HKTHASA. REIS & 2025 F£F
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—. B, g, R AT, RE. B BREV-S-HODIERENERDMELR. 5. TRELTD
BASHOERKIZESLTLSA., 1960 FREZEENSHAKRBICHEFTEHEDLENEEYDIHY. X
HREDDIRL—2 30 - X oy T HNKEBCADHRMBEEZ —ESE S A REEHIERHIN TS 5,

57 https://qualigence.com/heres-how-to-revamp-your-employee-benefits-to-attract-millennials/

58 https://www.slideshare.net/reed2001/culture-1798664
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